SURVEY:

The Dairy Women’s Network is an organisation that has for a long time been recognised for its ability to support woman in dairying in various forums, both face to face and internet based, and in turn this reinforces one of our key values of innovation.  We are looking to develop a CRM system which is basically a database that captures information for us to better understand our members and your needs.  This information is in turn used by the network to develop any further marketing strategies to enhance our services to you as members and ensure our offerings are appropriate for your needs.

This survey will only take a short 5 minutes of your time. All the information provided will be kept confidential. 

To fill in the survey please place an x in the brackets by the appropriate answer


e.g.: ( x ) Answer A

(  ) Answer B

It is preferable for you to return this survey by email (as per below), however, if you would prefer to print the survey and fill it in by hand, you may post to the address provided.

SECTION 1: DWN AND YOU

1) Are you an active member of Dairy Womens Network (DWN)?


(  ) Yes


(  ) No 


If yes, which forums do you participate in? 


(  ) Conference


(  ) Dairy Days


(  ) Regional groups


(  ) Face book


(  ) E-digest, Dairwn

2) How long have you been involved with DWN?


________  years

3) If you have heard of DWN and are not a member, please explain why? 

________________________________________________________________________________________________________________________________________________

4) What would make you more likely to attend more of DWN’s events?

(  ) I know other people attending

(  ) Topic is an important issue

(  ) Interest in speaker/speakers

(  ) Better timing of event

(  ) Location closer to where I live

(  ) Other


Explain your choice
____________________________________________________________________________________________________________________________________

5) Do you feel DWN is approachable?


(  ) Yes 

(  ) No


(  ) Have no opinion


6) DWN can be contacted in the following ways.  Please mark the ones you are aware of:


(  ) Main office number - 07 838 5238


(  ) Email – info@dwn.co.nz


(  ) Facebook


(  ) Contact details of individuals on the website


(  ) I have my local regional group convenors phone numbers 

7) Do you think an 0800 number would be useful? 


(  ) Yes 

(  ) No


(  ) Have no opinion



If no, why not? (Please explain) 
________________________________________________________________________     
________________________________________________________________________

8)  Would you be happy to be notified about upcoming events or reminded about events you have registered to attend via text messaging by SMS (short messaging service)? 


(  ) Yes 

(  ) No

9)   Do you see part of DWN’s role as one of support in times of adverse events such as drought, floods, deaths etc. (Place an x on the scale)


yes________________________________________________________no  

10)  How effective do you think events catering for a specific farm role (e.g. share-milker) would be? (Place an x on the scale) 

 Very effective___________________________________________________Not effective

SECTION 2: WEBSITE 

Recently DWN has improved its website so that it’s more modern, upbeat and focuses on offering better navigation for its members. Below are a few brief questions so that DWN can see if we have achieved this target. 

11) Are you aware we launched a new website in December 2011? 


(  ) Yes


(  ) No

12) Have you visited the new DWN website? 


(  ) Yes 

(  ) No


13) How often do you visit the DWN website? 


(  ) Rarely


(  ) Monthly


(  ) Weekly 


(  ) Daily

14) Why do you visit DWN website? 


(  ) Events – National and Regional


(  ) News – DWN and Industry information


(  ) Technical Information – about topics like calf rearing, HR etc.


(  ) Regional group reports and contact details


(  ) Other (Please specify) _______________________________________________

15)  Have you updated your details on the new website? 


(  ) Yes 

(  ) No

16) Do you find it easy to locate information on the new website? 

(  ) Yes 

(  ) No 

17)  Is there anything that you would like to see added or changed to the new DWN website?



 (  ) Yes 

(  ) No


If so, please explain: 


________________________________________________________________________
________________________________________________________________________

SECTION 3: Social Media Questions 

Social media is the new convenient and easy way of communication, whereby people create a type of community by joining different social media sites and end up controlling the content that they want to experience. DWN aims to use social media to become closer to their own community of users and have a more useful channel of communication to their members. 

18) Do you use social media sites such as Facebook and Twitter? (If no, continue to Q7)


(  ) Yes


(  ) No 

19) Which social media sites do you use? 


(  ) Facebook 


(  ) Twitter


(  ) LinkedIn 


(  ) GooglePlus


(  ) MeetUp


(  ) YouTube


(  ) Other (please specify) _________________________________________________

20) What do you most use social media sites for?  


(  ) Networking and connecting with friends


(  ) Business 


(  ) Other (please specify)  

21) Which social media sites would you expect DWN to use? 

(  ) Facebook 

(  ) Twitter

(  ) LinkedIn 

(  ) GooglePlus

(  ) MeetUp 

(  ) Youtube

(  ) Other (please specify)

22) How often do you use social media sites? 

(  ) Daily 

(  ) Weekly

(  ) Monthly 

(  ) Rarely

(  ) Other (please specify) 

23) When do you tend to use social media sites the most? 

(  ) Morning

(  ) Midday






(  ) Afternoon

(  ) Evening 

Currently DWN uses Facebook as a channel for communication via social media. 

24) Are you aware DWN has a Facebook page? 


(  ) Yes

(  ) No

25) Have you 'liked' this page? 


(  ) Yes

(  ) No 

26) If you know we have a page and haven’t 'liked' it, why not? 


________________________________________________________________________
________________________________________________________________________
________________________________________________________________________

27) Would you like to see DWN have Regional Facebook pages as well as its current national one?  


(  ) Yes 



(  ) No



(  ) Have no opinion 

28) Are there any changes that you would like to see happen to the current Facebook page?  

(  ) Yes 



(  ) No 



(  ) Have no opinion

If so, please explain:

________________________________________________________________________________________________________________________________________________________

29) Do you think that our yahoo (also called dairwn or e-digest) group is a useful tool?

(  ) Yes                     
  (  ) No 


(  ) Have no opinion 




Thank you very much for your time and participation. 

If you could please return the surveys in before 5pm on Tuesday 7th February, it would be greatly appreciated.

For more information on the CRM database contact Soraya Dubler on soraya.dubler@dwn.co.nz, or Rebecca Wade at rebecca.wade@dwn.co.nz for information on the social media policy.     

Private Bag 3123, Hamilton 3240

East Street, Ruakura, Hamilton 3214 

Fax: 07 859 0284                                                        

Or Email to info@dwn.co.nz
